Brambles’ purpose is to
connect people with life’s
essentials every day.
Through its share and reuse
model, Brambles moves
more goods to more people
in more places than any
other organisation.
That’s how Brambles
contributes to a more
sustainable future.

What Brambles does:

For shareholders, Brambles delivers sustainable growth at returns well
in excess of the cost of capital and seeks to generate sufficient cash
flow through the cycle to fund dividends and support reinvestment in
growth, innovation and the development of its people. Further details
are available on page 9.

As a pioneer of the sharing economy, Brambles has created
one of the world’s most sustainable logistics businesses.
Its circular business model perpetuates the share and reuse
of the world’s largest pool of reusable pallets, crates and
containers. This enables Brambles to serve its customers while
minimising the impact on the environment and improving the
efficiency and safety of supply chains around the world.

As at 30 June 2018, Brambles:
Operated in…

60+

For employees, Brambles provides development and exciting career
opportunities in over 60 countries. By fostering a culture of innovation
and agility, Brambles seeks to attract and retain the talent which is
integral to its success.

Brambles’ platforms form the invisible backbone of global
supply chains, primarily serving the fast-moving consumer
goods, fresh produce, beverage, retail and general
manufacturing industries. The world’s largest brands trust
Brambles to help them transport life’s essentials more
efficiently, safely and sustainably.

How Brambles creates value:
Brambles uses the power of its circular business model,
network advantage and unique expertise to leverage the key
capital inputs into its business to generate significant value
for customers, shareholders and employees.
For customers, Brambles’ end-to-end supply chain solutions
deliver operational, financial and environmental efficiencies
not otherwise available through one-way, single use
alternatives. Further details are available on page 7.

countries

In a resource constrained world, circular business models like that
operated by Brambles are recognised as a critical economic evolution
to enable the world to trade more responsibly. By regenerating
what it extracts and by providing its products via a service, Brambles
helps reduce both the constant pressure on natural resources and
the waste production typical of conventional linear business models.
Brambles capitalises on its unique position in the supply chain to
enable customer collaboration and address sustainable development
challenges, such as optimising transport networks and addressing
food waste and promoting sustainable use of the world’s forests.
In this way, Brambles creates a circular economy, on a global scale.

Employed...

As a first step towards producing an integrated value story, Brambles
has used the Integrated Reporting (<IR>) ‘capitals’ framework,1 to
illustrate the interaction and interdependencies between its sources
of value, business model and ability to create value over time. This is
outlined in the infographic below.

Through a network of…

~12,000
people
Owned...

~610 million
pallets, crates and containers

850+

service centres

¹ The International Integrated Reporting <IR> Framework.
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By sharing and reusing Brambles’ products versus single use alternatives,
value is created for its customers, the environment, and society.
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99.4% wood from certified sources
regenerates stocks of raw materials
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Customer value:
• Enhance operational efficiency
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• Lower overall supply-chain costs
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Human and Intellectual Capital
Attracting talent, ideas & innovation
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Transport and other
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1.6m cubic meters of wood

Social licence:
Advocacy for a circular economy

1.7m trees
1.4m tonnes of waste

Committed to zero product
waste to landfill
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Network advantage
creates supply
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Attracting long-term investment
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Fostering positive stakeholder
relationships
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Reinvestment
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Growth, innovation
and people
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