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2009 Operations Review

» Europe focused

» Meet management

= Site visits

» Focus on operations

» Agenda
Monday
* Brambles overview including trading update
* Recall Europe

Tuesday and Wednesday
* CHEP Europe
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Brambles Profile

» | eading global provider of supply chain and information
management solutions

= The Group’s businesses - CHEP and Recall

= Qver 45 countries
* CHEP Europe 23
* Recall Europe 9
= Qver 12,000 employees
* CHEP Europe ~2,700
* Recall Europe ~1,100
= Total assets US$5.0 billion at 31 December 2008
* CHEP Europe ~35%
* Recall Europe ~5%

[ ]
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Two businesses

& CHER

« CHEP is the leader in pallet and
container pooling services

» Partners with customers to develop
pooling solutions that ensure reduced
product damage, offer enhanced
delivery efficiencies, eliminate waste
and cut supply chain costs

» Customers primarily in FMCG,
produce, meat, beverages, raw
materials, home improvement and
automotive industries

« Handling the world’'s most important
products. Everyday.

recall

Recall is a leader in the management
of information throughout its life cycle

One stop, end to end, information
management solution

Provides secure storage, retrieval and
destruction of digital and physical
information

Focus on transaction intensive market
segment such as banking and
finance, insurance, legal, health care,
retailing and government

in
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2008 Brambles Sales Revenue — by service

Revenue US$748M Revenue US$3,157M
Cartons 82M

e
§~€;
R~ =
Intermediate Bulk
Containers (IBC) &

Catalyst and Chemical
Containers (CCC)

Revenue US3$94M - Automotive Containers
Reusable Plastic Containers (RPC) Revenue US$190M

Revenue US$169M

Pallets 251M

Containers 1M

Containers 11M
Containers 39M

* Volume metrics are at 30 June 2008
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Brambles Leadership Team

Liz Doherty
Chief Financial Officer

Joined Brambles in 2007

Nick Smith
Senior Vice President,
Human Resources

Joined Brambles in 2007

Jasper Judd
Senior Vice President,
Strategic Development

Joined Brambles in 2002

Mike lhlein
Chief Executive Officer

Joined Brambles in 2004

Kevin Shuba

Group President,
CHEP Americas

Joined Brambles in 1996

Tom Gorman
Group President,
CHEP EMEA

Joined Brambles in 2008

Craig van der Laan
Group President,
CHEF Asia-Pacific and

Global Head of Mergers & Acquisitions

Joined Brambles in 2001

Elton Potts
Group President &

Chief Operating Officer,
Recall

Joined Brambles in 2002

USA, Canada, Latin America,
Catalyst & Chemical Containers
and LeanLogistics

Europe,
Middle East
and Africa

Australia, Mew Zealand,
South East Asia,
China and India

Morth America, Brazil,
Europe, Australia/™Ng
and Asia
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2008 Sales Revenue and Underlying Profit

by business unit

Sales Revenue! Underlying Profit2
US$4.4bn US$1.1bn

B CHEP Americas M CHEP EMEA I CHEP Asia-Pacific ™ Recall

1. Chart reflects Sales Revenue from continuing operations.
2. Chart reflects Underlying profit from continuing operations. Underlying prof tin the chart does not include unallocated Brambles Headquarters costs or significant items.

00000
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Strong historical group performance

Sales Revenue! Underlying Profit?
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1. Graph reflects Sales revenus from continuing operations at actual exchange rates.
2. Graph reflects Underying profit from continuing operations at actual exchange rates. Underlying profit in the graph does not include unallocated Brambles Headquarters
costs or significant tems.
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Brambles Strategy

» To deliver the world’s best supply chain solutions and
information management services

» Core strategic themes
* Customer Satisfaction and Quality

* QOperational Excellence and Sustainability
* Growth

» Underpinned by a focus on People and Systems
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Brambles Strategy

Long-Term
Stakeholder Value

GROWTH

PEOPLE
SYSTEMS
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Consumer confidence

Regional/country consumer confidence indices (January 2000 — January 2009)
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Trading update

» Sales revenue for the 10 months to 2 May 2009 up 2%

* Excluding automotive, sales revenue up 3%

» Sales revenue 1 January to 2 May 2009 broadly in line
with prior year
» Growth in both CHEP and Recall
* CHEP Americas up 3%
* CHEP EMEA up 1%
* CHEP Asia-Pacific up 2%
* Recall up 2%

All growth comparisons are in constant currency terms unless otherwise indicated.
-
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Trading update

» Continue to win significant new business across all
regions

* Net new business wins in 10 months to 2 May 2009
— CHEP USA US%$30 million
— CHEP Europe US$30 million

» Good progress on major initiatives
» CHEP USA review to be finalised by end September

» Balance sheet in good shape
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Initiatives to underpin future performance

» Taking actions to meet challenging and volatile
conditions

 US$160m quality investment in CHEP USA

* Accelerated scrapping of seven million excess pallets
(CHEP USA)

* Rationalisation of facilities and operations across the globe

» Focus on further improving cash generation
* Reduction in capital expenditure to reflect lower economic activity

* Significant undrawn debt facilities

Doing the right thing for the long term

]
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CHEP USA review

= Objective: Ensure that the CHEP USA service offering remains aligned with customers
current and future needs

* Process: Led by management, in conjunction with external advisors
* |n depth engagement with current and potential customers
* Timetable: To be finalised by end of September 2009

RANGE OF PRODUCTS

MATCHING QUALITY TO

CUSTOMER NEEDS CUSTOMER

VALUE
PROPOSITION

COST AND PRICE

INFRASTRUCTURE / NETWORK
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